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Abstract

Using a questionnaire generated by students in Economics 226 during the fall 2008 semester, we analyzed economic perceptions versus reality.  In particular, the gender-economic consumption relationship and age-economic consumption relationship.  We discovered that a relationship exists between gender and consumption, as well as age and consumption.  Males and younger age groups have a higher percentage of consumption expenditure than females and older age groups. 

Methodology

Initially we created a survey of 32 questions regarding economic issues; specifically, the upcoming election, globalization, taxes, the recent bailout, and some general demographic questions. While we took great care in determining our questions, this is not a scientific survey. Each individual in the class collected a mandatory thirty samples. In total the survey generated 554 responses, which makes up our sample size. Each surveyor entered their data into an excel spreadsheet, and then the data was aggregated into SAS format by Dr. Myers. Our class was divided into six groups of three to analyze the aggregate data using the SAS procfreq procedure.

Discussion and Analysis

We wanted to test the common perception that women spend more than men. We began by analyzing gender and what they would do with a hypothetical $1000 from the government.  We found that a higher percentage of males (31.44 percent) would spend their $1000 compared to 20.39 percent of females.  Still higher percentages of females would save or invest the money, and higher percentages of females would pay down debt. Overall, a majority of the respondents, 42.4 percent, would save or invest their money, male or female. In reality, our perception that more females would spend the money was incorrect. 

	tc "Freq " \f C \l 1

tc "Table morf * onek " \f C \l 2

tc "Cross-Tabular Freq Table " \f C \l 3Table 1.


	Are you male or female?
	If you had $1000 from the government would you most likely…

	
	Spend it
	Save or invest it
	Pay down debt
	Total

	Male
	31.44%
	40.80%
	27.09%
	
53.97% (299)



	Female
	20.39%

	44.31%
	34.90%
	
46.03% (255)



	Total
	26.35% (146)
	42.42% (235)
	30.69% (170)
	100.0% (554)



We now know that if given $1000 men are more likely to spend it. We wanted to see if this trend would continue by analyzing spending in the upcoming months and at Christmas time. We compared gender against planned spending in the coming months compared to last year.  What we found was that 20.4 percent of males plan on spending more, while only 15.29 percent of females plan on increasing spending. This supports the reality that men spend more than women. Table two’s results support the reality that men tend to spend more than women, and coincides with the higher percentage of men that would spend the hypothetical $1000 in Table One. In addition, a higher percentage of females (52.16 percent) intend on spending less this Christmas while only 36.12 percent of males will decrease spending. In general, 37.36 percent of both males and females plan on spending about the same amount of money in the coming months.

	tc "Table morf * spend " \f C \l 2

tc "Cross-Tabular Freq Table " \f C \l 3Table 2.


	Are you male of female?
	Will you be spending more or less in the coming months than you did at this time last year (including Christmas spending)?

	

	More
	Less
	About the Same
	Total

	Male
	20.40%
	36.12%
	42.47%
	
53.97% (299)


	Female
	15.29%

	52.16%
	31.37%
	
46.03% (255)


	Total
	18.05%
	43.50%
	37.36%
	100.00% (554)



We have discovered that men spend more, but we wondered whether age was a factor in whether people were going to spend more, less, or about the same. There is an age bias because 52.17 percent of our sample included 18-24 year olds. The rest of the sample makes up the six other age groups. We found that 24.05 percent of 25-30 year olds will spend more than they did last year compared with 21.80 percent of 18-24 year olds. Only 18 percent of our entire sample plans on spending more in the upcoming months. The age group that is most likely to decrease spending in the coming months is the 50-65 year old age group, followed closely by 36-40 year olds at 60.71 percent.  This agrees with our perception that the 18-30 year old range spends more than the older age ranges. However, within the older age ranges (31+), those 65 years old and above do not plan on being as fiscally cautious as their younger counterparts. We believe this to be true because only 45.45 percent of 65+ year olds plan on spending less in the coming months. We assumed that this age range would be spending less because they are of retirement age and may be living on a fixed income, but the reality does not support this assumption.

	tc "Table age * spend " \f C \l 2

tc "Cross-Tabular Freq Table " \f C \l 3Table 3.


	What is your age?
	Will you be spending more or less in the coming months than you did at this time last year (including Christmas spending)

	

	More
	Less
	About the Same
	Total

	18-24
	21.80%
	38.41%
	38.41%
	

52.17% (289)



	25-30
	24.05%
	34.18%
	41.77%
	
14.26% (79)


	31-35
	7.89%
	47.37%
	42.11%
	
6.86% (38)


	36-40
	17.86%
	60.71%
	21.43%
	
5.05% (28)


	41-50
	12.00%
	58.00%
	30.00%
	
9.03% (50)


	50-65
	4.35%
	60.87%
	34.78%
	
8.30% (46)


	65+
	9.09%
	45.45%
	40.91%
	
3.97% (22)


	Total
	18.05% (100)
	43.50% (241)
	37.36% (207)
	100.00% (554)


Conclusion
We have determined that both gender and age play a role in consumption expenditure.  What we specifically found is that men are more likely to spend the hypothetical $1000 and even when we are in a potential recession, they are less concerned with saving their money.  In a real world context, men will spend more in the next few months than women.  We also have found that the older age groups are more prone to spend less due to the current economic situation with the exception of the 65+ age group.  Overall, 80% of our sample will not be spending more than last year which is what we presumed with the potential recession.
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